AThe Structure and Contents of the Survey Questionnaire
ASurvey Findings i Selective Insights

Presentation Outline

Profile of the respondents

The situation of access to financial services in Pakistan
Unbanked
Banked (includes a section on Islamic banking)

Savings and investments (includes I nfor ms
schemes)

Savings Committees

Loans and credit

Income and Money Transfers and Remittances

Risk coping strategies

Insurance

Peopl edbs perceptions regarding financi al
Means of communications and peoplebs ori e

Psychographics 1 the attitude and behavior related factors that influence
financial decision making

Socio Economic Characteristics

The Financial Access Frontier for Pakistan T Potential Market Development
Opportunities
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Understanding the Questionnaire

Structure of the Questionnaire - Main Sections and Topics

(Please refer to the List of Annexes for the full questionnaire)
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1 Respondent Selection

Questionnaire
Structure

Most Informed Person

Introduction/Permission

Household Information
No. of HH Members & Gender
Ages, Education & Ethnicity

Occupation/Earning or not

Marital status

Months lived in the
household/dwelling

2. Main Respondent
Adult 18 Years and Above

Random selection via Kish Grid
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Questionnaire
Financial Literacy Structure

Interest level - financial related
news

Sources of financial information
Knowledge about financial terms,
recognition of currency notes and
basic mathematical skills

Areas of interest for acquiring
know-how

Documents 1 n o
Involvement level in financial
decision making

Who is consulted while making
financial decisions
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1 | Respondent Selection Questionnaire

Financial Literacy The ABack Bone S'[QUC'[[H@
the survey

Product Penetration
(Formal and Informal Financial Products

& Services) ) The Access Strand
Un-Banked

Enabled classifying the respondents into the
following categories and taking them to the

4
5 Banks

6 | Savings and Investments guestionnaire sections applicable to them:
-

8

9

Loans/Credit

Money Transfers/Remittances - Banked

Insurance - Unbanked

10 [Providersd Percepti on - Users of Formal Financial Services
and Products

11 | Saving Committees

- Informal Financial Services Users,

12 | Income and

13 | Payments and Receipts (Use of
cheques)

- Financially Excluded

14 | Communications

15 | Psychographics
16 | Risk and Mitigation
17 | Socio Economic Characteristics
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Product Penetration (Formal and

Informal Financial Services & Products)

mmmm)> The Access Strand

Banks
Savings/Investments
Loans and credit

Money transfers
Insurance

Financially Served

Questionnaire
Structure

Never Used
Used in Past

Currently in
Use

Formally included

Banked >
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Questionnaire
Structure

PRI R (M '""ibitions (o use banks

AProduct Reasons

AServices Related Reasons

AMobility Reasons

ACultural Reasons

AReligious Reasons

APersonal Reasons

Would they like to have a
bank account and why
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Questionnaire
Structure

Access to banks

Reasons for using banks

And
Mode of journey to the bank, how

long it takes and what it costs
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Questionnaire
Structure

Reasons for Savings

Products/Services used

6 Savings and Investments

Formal products

Informal products

Modes of savings/Investments

Places/institutions where
savings/investments made and

Profit being earned or not

Reasons for using National Savings
Scheme (if being used)
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Questionnaire
Structure

Reasons for taking Loans/credits

Formal and informal loans and credits used

7 Loans/Credit

Has ever a loan/credit/lease application been
rejected and why

Institution and places from where loan/credit
being availed

Repayment Record and if not paid then why

Prerequisites for qualifying for a loan/credit

Factors influencing where to apply for loan/credit

Credit Card payment behavior
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Questionnaire
Structure

Formal and Informal Modes of Money
Transfers used for

Sending within Pakistan

Receliving within Pakistan

Money Transfers/Remittances

Sending outside Pakistan

Recelving from outside Pakistan
And

Which one is the most

Risky/expensive/fastest/cumbersome/easiest
to get to

Time taken by the one(s) used

Frequency of use

Reasons for Money transfers/how remittance
money is used
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Questionnaire
Structure

This section has two parts:

1 The first part asks for Insurance

products used (life and general).
Care is taken to ensure that the
respondent reports for personal insurance

and not the one provided by the employer

Institutions from where insurance
IS being avaliled

2 The second part is on reasons
for not having insurance (asked of
all those who do not use
Insurance )
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Questionnaire
Structure

Battery of perception based
statements applicable for:

— =

ACommercial banks

10 Provider sdo Perce APostOﬁicebanks

Alnsurance companies

ALeasing companies

AMicrofinance providers

ACommittees

Alnformal money lenders
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Questionnaire
Structure

The section helps us u
how significant committees are
of 1 nfor mal
uestions on:

AParticipating in what type of committees

11 Saving Committees ANumber of committees participating in

AFrequency of contribution and paying
more or less when compared to past
year

AReasons for participating in a committee

Access to Finance Surve Page 15



Questionnaire
Structure

A Main income provider or not

A Sources of personal income

A Frequency of receipt i daily
basis/weekly/monthly

A Mode of receipt i cash/
cheque/goods and/or services

A Brackets/ranges of income

12 Income i
A Dependency level on income

A Any income goes into any bank or
not?
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1 | Respondent Selection Questionnaire
2 | Financial Literacy Structure

3 Product Penetration (Formal and
Informal Financial Services & Products)

Un-Banked

Banks

Loans/Credit A How to write a cheque
Money Transfers/Remittances

4
5
6 Savings and Investments
.
8
9

A Whether cashed a cheque in
recent pasti self or through
friends/relatives

Insurance

10 |Provi derso Percegption

11 | Saving Committees

12 | Income A Any fee paid

13 Payments and Receipts
(Use of cheques)

14 | Communications

15 [ Psychographics
16 | Risk and Mitigation

17 | Socio Economic
Characteristics
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Questionnaire
Structure

Given the high penetration of cellular phones in
Pakistan*, and the increasing policy emphasis on
exploring mobile banking mechanisms for expanding
outreach of financial services, cell phones were a
proxy indicator to check peoples willingness to
engage with technology when it comes to financial
services

A Access to modes of communication

A Regularly used modes of communication

A Behavior with respect to Mobile phone usage

A Mobile network used
A Who pays the bill?

14 Communications A Reasons for mobile phone usage

* The cell phone market has been growing at an average rate of almost 100% since 2001.
As of October, 2007 there are over 90 million cell phone subscribers in Pakistan. Source
Pakistan Telecommunication Authority o6s w
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Questionnaire
Structure

The HUMAN factor influencing Financial Behavior

Battery of attitude related statements that

hel p gauge how peopl ebds s
aspirations, connectedness with their

community and values influence their

financial decision making and practices

ds technology

akers/averse

Optimistic/Pessimistic

Early adopters/followers

15 Psychographics Secure/insecure
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Questionnaire
Structure

A Ownership of durables by household

A Fuel used for cooking and energy

A Access to basic amenities and their
types and how they are accessed e.qg.
water, toilet, primary school, dispensary

A Time taken to reach some basic
facilities such as school, dispensary,
grocery store

A Type of house (katcha-pukka* ) , i t
ownership, how it was acquired, rent
payment frequency

A Type of roof, walls and latrine in the
house

A Employment status

A Range of household income

(@)

17 Socio Economic

Characteristics : see: Appendix for explanation of katcha-pukka house
y

Access to Finance Surve Page 22



Lol N "
acre 95X DINSEECES. 4

Access to Finance in Pakista
Selective Survey Insights




The Respondents Profile

47% men, 53% women

71% married, 74% ordinary members of the
household (not the head of the household)

Married 71

Male 47

Engaged DZ

Single 22

Female 53 ]
Widowed |15

0 20 40 60 80 100 0 20 40 60 80 100

60 + 17

50 to 59 19

] 40to 49 16

30to 39 12
Not of HH 74 7

20to 29 9

T T T T | 18to 19 I:I4

0 20 40 60 80 100 ‘ ‘ ‘ w w
0 20 40 60 80 100

Head of HH 26

Base: All Respondents (78, 243, 440)
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Respondents Profile

[ | % illi 9 i 0 i
litrate | 31 31? |II|terate_, 54% Employed [ 12 47% housewives
Some Primary 3 Wlt. some prlmary i are the
_ . to intermediate, Self employed 30 Single largest
Primary Comp 7:|8 and 16% . oved 7D4 group, followed by
Some secondary [ 13 graduates and nemployee. 30% self employed
, , 0
Secondary comp [ 20 above Housewife |47 and 12% employed
Intermediate 10 Students |14
Graduates and above 16 Others 7D3
0 20 40 60 80 100 0 20 40 60 80 100
AJK 1 . . .
7H Predominantly in Punjab
Urban 37 i
63% rural and Balochistan [I]6 and Sind
37% urban i
1 NWFP 12
Sindh 26
Rural 63 |
Punjab 55
0 20 40 60 80 100 0 20 40 60 80 100

Base: All Respondents (78, 243, 440)
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Respondents Profile T Key Features

A 47% men and 53% women (18 and above)

A 47% housewives form the single largest group followed
by 30% self employed and 12% employed

A Largely married (71%) and 22% single

A Mostly (74%) ordinary members of the household rather
than the head of the household

A 63% rural and 37% urban

A 31% illiterate, 54% with some primary to intermediate
education and 16% graduates and above

A Predominantly in Punjab and Sind




The Situation of Financial
Access
IN Pakistan




Financial Access Scenario

As Seen Through The Financial Access Strand

What is the Financial Access Strand?

The Access Strand places the adult population along a continuum of usage of
financial services, both formal and informal.

The financial access strand has four segments, as follows:

A The banked

A Those using other formal financial products and services
A Users of Informal financial products and services, and

A The financially excluded

Why the Access Strand?

The benefit of the strand is that it helps identify the market development
zones as well as those zones where public support will always be needed
for people to survive financially.
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Understanding the Financial Access Strand

Banked: This comprises adults who currently use one or more traditional banking products supplied by a
financial institution. This is not an exclusive usage category, adults in this group may also be currently using
one or mooéhiéfor mal Ai nformal 06 product s.

Formal Others: This comprises adults who are currently using one or more formal product supplied by a
financial institution other than a bank by a financial institution operating under legal governance. Such

products include, for example, insurance, and leasing. These people do not have bank account, but have at

least one financial service from a regulated non-bank financial service provider. Thus, this is also not an
exclusive usage category, as people in this segmen

Informal: This group consists of any adult who does not have a bank account or a formal-other service, but
uses one or more of Al nf ormal 0 products that oper
from a money-lender or participating in a savings committee. This is exclusive usage i the adults in this
segment do not currently use any Aformal 6 products

Excluded: These are those adults who are excluded from all financial services i Banked, Formal Others and
Informal.

The Banked and Formal Other segments together make up people who are Formally Included. Adding
those who use informal services exclusively broadens this group to those who are Financially Served. The
latter are financially served in the sense that they are using financial services from either the formal or
informal sectors, or both.

The remaining adult population, the fourth segment i.e. the Excluded, are the ones who do not have any
services from any of the formal and informal sources. They are usually using sub-optimal alternatives or
solutions such as sending money by hawala/hundi (informal means of money transfer), saving at home, and
borrowing from family and friends.
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Access Strand

The Financial Market
Development Frontiers

Finscope Pakistan
}Bﬂ%ed B Other Formal OInformal B Financially Excluded

The The Informally

Served

Formally Served The Financially Excluded

Total 32%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Access Strand by Province

In Punjab, Sind, NWFP and AJK, people have access to some form of financial service either formal or informal but the issue
of financial exclusion is most severe in Balochistan (84%) followed by NWFP (60%). In Balochistan not only a high
percentage of people no access to formal and informal financial service but even the percentage of banked and those with
access to informal financial services lags far behind other provinces.

The access scenario looks relatively bright in AJK due to the earthquake in October, 2005. In order to receive government
subsidies and livelihood support, people are required to have a bank account in which aid money can be deposited.
According to one estimate 1.8 out of 3.5 million of Kashmiri population has been affected by the earthquake.

Finscope Pakistan

B Banked O Other Formal O Informal B Financially Excluded

[(¢B) ; 0
£
~ ]
(@]
p—
Balochistan

26%

Azad Jamu Kashmir

|

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Access Strand by Urban/Rural

Interestingly, the scale of financial exclusion - though high - is quite similar in urban and rural areas as is
the scale of the informal financial services. However, the difference lies in the percentage of people who
are banked or unbanked. In urban areas 15% people are banked while only 9% people are banked in

rural area.

Finscope Pakistan

B Banked B Other Formal OInformal B Financially Excluded

Total 32%
Urban 31%
.

Urban/Rural

Rural 33%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%

0%
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Access Strand by Gender

The issue of financial exclusion along all parameters i.e. those who are totally excluded from availing any
kind of financial services, informal services and the banked is most striking along gender lines. There are
wide gaps between men and women who are banked, informally served and the financially excluded

Finscope Pakistan

B Banked B Other Formal OInformal B Financially Excluded

-
c
(0}
©
c
o
o
8
Male 38%
x
1
| -
()
©
c
Q
Q]
Female 0 28%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Access Strand by Marital Status

Married and widowed people are the most financially served be it through informal or formal financial
services, as compared to single people. However, widows along with single people are also the most
financially excluded. Singles are also the least banked, and informally served.

Finscope Pakistan

B Banked B Other Formal OInformal B Financially Excluded

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Access Strand by Education

Clearly, the choice of being banked improves progressively with level of education. However, at the same
time informal services are very popular across educational groups, though less popular among those with
graduate level of education and above, and very low among the post graduates. Moreover, across all
educational levels there are large groups of people who are financially excluded. Infact, more post graduates
are financially excluded (22%) than those who are availing informal financial services (3%).

Finscope Pakistan

B Banked B Other Formal OInformal B Financially Excluded

Total 32%

llliterate

Up To Class 4

Primary Complete

6 To 9 Classes

Matric

Intermediate

Education - Respondent

Graduate

Post Graduate

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Access Strand by Dwelling Type

If the type of house a person lives in, is taken as one of the proxy indicators for affluence, we can see that though there is
concentration of the banked who living in modern (pukka) houses, the financially excluded are the single largest strand
across all house types.

Finscope Pakistan

B Banked B Other Formal OInformal M Financially Excluded

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
Please refer to the list of Annex 12 for the explanation of types of houses in Pakistan
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Source of Financial Information by Access Strand

Pakistan Access Strand

[ ]
|
From People
([ J
Friends
(]
Magazines
[
Financially Excluded
Television
([ J !
Other Family Member
Ban.ked Elder Brother
From Wgrk Place Newspaper i PY Father
Radio
([

Private Cage Channels

Informal

gutaq/Jirga

Q N2
'Shopkeepers
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Access Strand

48% or 12 million

people say they

would like to have

their own bank

account Finscope Pakistan

B Banked B Other Formal OInformal B Financially Excluded

The e Informally

Formally Served The Financially Excluded
Served

\

Total 32%

25 million non-banked adults
say they would like to have
their own bank account

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%
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Informal Product Users

Significant

A Self-employed (Informal
Sector)
A Male
A Jobs Related To:
I Agriculture;
I Laborer/Worker for Daily
Wages;
I Self-employed (Formal
Sector);
I Cart Holder/Hawker;

I Services Selling Workers
I.e. Carpenter, Barber,
Ironsmith etc

I Unemployed - Looking For
A Job

A Punjab; Sind
A Married

A Education - 4 To 9 Classes,
Primary Complete

A Rural

N

<

£

D i

25 million would like

Financially Excluded

Signi ficant

To <
>have bank accounts!

48% or 12 million people say they would like
to have their own bank account

Access to Finance Surve

A Female

A Only Household Work

(Housewife)

A Employment Status: Housewife
- Earn Income - Yes

A Employment Status: Student -
Earn Income - No

A Marital Status: Single or
widowed

A Balochistan and NWFP

SA llliterate

\A Rural

31% or 13 million people say they would
like to have their own bank account
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Financial Access Strands - Highlights

'\
A More than half of the adult population that is financially excluded comprises 25 million of

predominantly of housewives and students. these people
> would like to have

A The informal sectors is predominantly being used by men with less education a
and working in low paying jobs in the informal sector, agriculture and daily bank account
wages
_/
A The issue of access is most pronounced along gender lines. Women by far
have less access to all kinds of financial services (formal and informal) as _ _
compared to men. Large majority of women are financially excluded 56% Pakistanis Are
altogether. Not Receiving Formal

and Informal
A Financial exclusion not only from any kind of formal but also informal financial | Einancial Services!
services, is most severe in Balochistan.
Only 12% Pakistanis
A There is high co-relation between education and being banked. However, at are availing any kind of
the same time there are large number of people who are not availing any kind | ¢34t financial service
of financial service (formal and informal) across educational groups i even '

among the graduates and post graduates. About one third are
using some kind of
A Almost twice as many people are banked in urban than rural areas. informal financial

Otherwise the issue of exclusion and access to formal and informal services is | service, the remaining
similar in urban and rural areas. majority of 56% people

A Single people tend to be most outside the financial services net (formal and alre flna;nc:ally seluee
informal) as compared to married and widowed. altogetner!
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Lessons for Market Development

A Policy attention and resource allocation for increasing the level of literacy will
lead to more people with bank accounts in the long run.

A Policies requiring bank accounts as a prerequisite for a MF loan, and grants can
increase the number of banked.

A A study of why even the informal financial segment is small in Balochistan as
compared to other provinces will help assess the priority development needs of
the province and how access to finance may be improved there.

A Significant opportunities lie among the informal financial users for the
Microfinance providers, as the informal financial users match the overall profile
of a typical MF client.

A Specific financial services and opportunities for having a bank account need to
be created for the considerable numbers of people who are interested in having
a bank account but are currently using informal financial services, formal other
serviceso or are financially excluded al't
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Gauging Financial Literacy
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Interest In Financial Matters by Access Strand

Pakistan Access Strand

E Not Interested At All O Uninterested
B Neither Uninterested Nor Interested O Interested
B Strongly Interested

Banked 7% 7% - 43%
Other Formal 13% 8% - 36%
Informal 12% 10% _ 43%
Financially Excluded 24% 12% _ 31%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

%

Pakistan Access Strand
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Are People Interested in Financial Matters?...

A considerable mass of people is interested in financial matters, including women!

Promi sing opportunity exist to cultivate ai
financial matters

Across the urban/rural areas there is almost a 50/50 split between people

who are collectively Astrongly inte
Strongly 15% and those who are Aindifferent, uni
interested

Interestingly, interest/strong interest or indifference and no interest in
: financial matters is 50/50 even across educational categories, including the
Neither illiterate and those who are educated. Though 71% of the post graduates

Interested 36%

i‘i]r:'e”rteesrfescfed nor 20% are strongly interested/interested in financial matters which is the highest
across any educational category.
Uninterested 11%
However acrossgender, women are somewhat | ess
Notinterestedat | ;5. and interestedod (44%) in financi al
al twice as manvywowomemearsti@d at al l a

financial matters (36%) as compared to men.

Over one third of people across age groups and various occupations have
Interest/strong interest in financial matters though interest is higher among
people between 301 59 years of age as compared to those who are

younger or older and those who are full time employed and self employed.

Base: Total Adult population: 78,243,440
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Follow What Is Written/Said About Financial
Matters by Pakistan Access Strand

Pakistan Access Strand

O Never m Sometimes m Often @ Always

Banked 18%

e

C

]

e

)
‘3 Other Formal 28%

7]

@

Q

Q

<L

C

8 Informal 32%

0

-

[

o

Financially Excluded 49%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Follow up on Financial News T Urban/Rural & Gender

Overall 60% people follow financial news fisomet i n

Across urban and rural areas and gender, mostly over 60% people report to follow financial
news RnNsometi mes, often and alwayso rather 1t
slightly less interest in financial matters than men, almost 50% women never follow financial

news while in rural areas 41% people report this inclination.

100 A

90
80 1
70
60 -
50 4
40 -
301
20 4
10 -

O -
Total Urban Rural Male Female

E Never O Sometimes H Often B Always

Base: Total Adult population: 78,243,440
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Follow up on Financial News T By Education

Similar to interest in financial matters, the habit of following financial news also increases
with levels of education. Nevertheless, the behavior of the illiterate group is noteworthy in

this regard, 28% of whom follow financi al n
Aal wayso coll ectively.

The implication of this information i s that over a
follow financial news is low across educational brackets, the percentage of people who follow
financial news fisometi mes, often and al wayso is (

Some Primary Some Secondary Post
llliterate primary complete secondary complete Intermediate Graduate graduate
Never 49% 45% 37% 31% 30% 25% 22% 9%
Sometimes 28% 29% 28% 33% 34% 36% 36% 29%
Often 16% 18% 22% 24% 23% 24% 24% 33%
Always 7% 8% 13% 12% 13% 14% 18% 29%

Base: Total-Adult population: 78,243,440
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Sources of News - Financial

Total Urban Rural Male Female

Other family Matters

member 60% 54% 64% | 45% 79%

Television 3206 47% 23% 37% 57% Other Fe}mlly Members and Friends is the Prime Source of
Information across all Segments

Newspaper 18% 26% 14% 27% 8% . : ~ N
Surprisingly, fAshopkeeper so e

Autag/Jirga 15% 6% 21% | 25% 3% and credit are not an important source of information!

Elder brother 9% 10% 9% 11% 7% Contrary to traditional expectations, older brother and

father are also not a major source of financial news.

Shopkeepers 9% 7% 11% 15% 2%

- - - - - However, an analysis of the reasons for the four Access
Older brother 9% 10% 9% 11% 7% Strand segments shows the differentiating factors for the
Shopkeepers 9% 7% 11% 15% 204 four segments.. As is shown on the following slide.
Father 8% 9% 8% 10% 6%
Across gender, and wurban/rural di vi de and even ed

source of financial news. Close to 80% women rely upon this source as compared to only 45% men. While
64% rely on this source in rural areas as compared to only 54% in urban. Over 70% of the illiterate and over
25% of even the post graduate respondents rely on this source.

The second most important source across gender and urban/rural split is television. Other sources of

I nformation including newspaper and community gath
information list as compared to men and urban areas, as compared to the rural areas. Also, people with

some level of secondary education and above also rely considerably on television and newspapers.

In rural areas and among men community gatherings (Autaq/jirga) are quite popular for acquiring news
concerning financial matters. Also, 59% of people with some level of secondary education and below
including illiterates rely on local community gatherings (Autaq/Jirga) for financial news.

Base: Total Adult population: 78,243,440
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Source of Financial Information by Pakistan Access Strand

The differentiating factors across the four segments show that the Banked rely largely on newspapers

and colleagues at work, while the financially excluded and informally served depend on elder brother,

father and other family members. The informally served also depend on local community forums for
their information while those in the fAfor mal ot h
television and radio are quite on the peripheries across the Access Strand!

Pakistan Access Strand

From People

Friends

Magazines

Financially Excluded
Television

Other Family Member

Banked

Elder Brother
From Wark Place

Newspaper Father

Radio L]

Private Cable Channels

Informal

’utaq/Jirga

9 o
Shopkeepers
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Sources for News on Financial Matters i By Education

Some Primary Some Secondary Post
llliterate primary complete secondary complete Intermediate Graduate graduate
Other family members 74% 61% 67% 51% 52% 45% 40% 27%
Television 16% 31% 32% 35% 43% 53% 58% 77%
Newspaper 3% 9% 13% 21% 28% 43% 53% 69%
Autag/Jirga 19% 20% 20% 14% 10% 10% 7% 4%
Elder brother 7% 8% 9% 12% 10% 10% 18% 7%
Shopkeepers 9% 13% 9% 11% 9% 9% 6% 6%

Base: Total Adult population: 78,243,440
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Pakistan Access Strand

Ability To Add Numbers Together by
Pakistan Access Strand

Other Formal

Informal

Financially Excluded

Pakistan Access Strand

OYes BNo B Sometimes @ Don't Know

95%

87%

----------------------------------------



Ability To Subtract One Number From
Another by Pakistan Access Strand

Pakistan Access Strand

BBBBBB

IIIIIII

Pakistan Access Strand

OYes BNo B Sometimes @ Don't Know

----------------------------------------



Financial Literacy i Numbers and Currency

100 F
90 A s
80 1 Almost all
;g: people can
50 - recognize and
40 - count different
30 A
oo . curren(_:y notes
10 - and coins.
O —
Total Urban Rural Male Female
E Can add numbers
O Can subtract numbers
B Recognize different currency notes and coins
H Can count different currency notes and coins
On the other _hand, the al_olllty to add Some  Primary
and subtract is comparatively less lliterate  primary  complete
among people with primary level Can add numbers 45% 73% 88%
education or lower including the
illiterate. 45% of the latter report that Can subtract numbers [ 30% | 67% 86%

they can add numbers while 39%
report that they can subtract.

Base: Total Adult population: 78,243,440
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Level of financial literacy among the overall adult
popul ati oné.

Heard and Heard but do not
Understand understand Never Heard
Bank Account 47% 27% 25% \
Money Lender 70% 13% 16%
_ Awareness and
Profit 76% 10% 14% .
understanding about
Pension 64% 24% 12% > common flnanC|a|
Interest 75% 18% 8% terms used in the
, informal financial
Committee 88% 5% 7% ; ;
sector is high.
Loans 89% 5% 6%
Bank 73% 24% 3% Y,
Post Office, Money Order 41% 18% 41% \
Post Office saving account 22% 24% 54% In comparison,
awareness and
Cheque/Cheque Book 38% 21% 41% understanding about
Current Account 17% 19% 64% > terms aSSO(.;Iated. with
the formal financial
PLS/Saving account 19% 17% 64% services is much lower.
Bank Charges 17% 16% 67%
Minimum Balance 15% 11% 73% /

Base: Total Adult population: 78,243,440
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|l nanci al

Heard and Heard but do not
Understand understand Never Heard

Debit Card 8% 13% 79% ) Awareness and
understanding about

ATM Card 11% 14% 74% relatively more

Standing Instruction 2% 6% 93% financial terms is even

Swift Transfer 3% 6% 91% _J lower.

Mobile Phone Banking 3% 8% 89% R While there is policy

Vobie Bank 2 » S emphasis on enhancing

obfe Pamn : : : ~ outreach of financial
Islamic Banking 12% 18% 70% services through cellular
/ technology it is noteworthy

Stock Exchange 9% 14% 78% that awareness and

unersianaing sbou

Micro Finance 21% 20% 59% mobile phone banking

- - ] even among the educated
2 TER R i o s segments is low as is the
Asset 13% 12% 75% gonﬁ_ept of Islamic
anking.

Shares 13% 18% 69%

Premiums 15% 17% 67%

Insurance Installment 31% 28% 40%

Tax 48% 23% 29%

Investment 19% 16% 65%
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(Education)

Standing Instruction

llliterate

>

Some
primary

Primary
complete

Some
secondary

1%

Secondary
complete

2%

Intermediate

5%

Financial Literacy about Products who have heard and understand

Graduate

13%

Post
graduate

26%

Swift Transfer 1% 1% 2% 3% 3% 11% 17% 40%
Mobile Phone Banking 1% 1% 1% 2% 4% 10% 21% 37%
Mobile Banking 1% 1% 1% 3% 4% 9% 21% 41%
Exchange Rate 1% 3% 2% 5% 8% 19% 35% 58%
Debit Card 1% 1% 2% 8% 14% 24% 43% 60%
Stock Exchange 2% 5% 3% 7% 14% 28% 41% 64%
Asset 5% 5% 9% 14% 19% 34% 47% 58%
ATM Card 2% 4% 5% 8% 22% 34% 50% 80%
Credit Card 4% 7% 5% 12% 21% 34% 53% 64%
Minimum Balance 4% 7% 10% 18% 23% 40% 58% 79%
Islamic Banking 2% 6% 7% 15% 21% 28% 49% 58%
Shares 9% 16% 21% 26% 28% 32% 30% 20%
Bank Charges 4% 10% 12% 21% 30% 41% 62% 80%
Premiums 5% 12% 13% 16% 23% 37% 52% 66%
Investment 7% 15% 15% 23% 34% 43% 59% 73%
Current Account 4% 9% 13% 23% 31% 45% 59% 83%
PLS/Saving account 5% 10% 13% 20% 35% 51% 68% 88%

Base: Total Adult population: 78,243,440
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Financial Literacy about Products who have heard and
under st and@&ducatiaony

Some Primary Some Secondary Post
llliterate  primary complete  secondary complete Intermediate Graduate graduate
NGOs 7% 13% 12% 19% 32% 46% 60% 83%
Micro Finance 12% 19% 16% 25% 29% 39% 53% 66%
Post Office saving account 8% 16% 21% 28% 36% 45% 58% 74%
Mortgage/Collateral 32% 42% 42% 49% 57% 60% 75% 86%
Cheque/Cheque Book 17% 32% 36% 51% 63% 72% 84% 95%
Post Office, Money Order 25% 39% 43% 50% 56% 63% 78% 92%
Insurance Installment 15% 22% 31% 40% 48% 59% 75% 88%
Tax 29% 47% 49% 64% 68% 2% 78% 94%
Bank Account 26% 42% 52% 60% 74% 79% 86% 92%
Money Lender 63% 72% 72% 78% 76% 84% 82% 86%
Profit 68% 76% 78% 81% 83% 84% 94% 90%
Pension 46% 60% 72% 78% 83% 86% 90% 97%
Interest 64% 73% 81% 81% 87% 83% 93% 97%
Committee 82% 87% 90% 94% 94% 93% 97% 98%
Loans 86% 88% 90% 93% 92% 90% 97% 97%
Bank 58% 2% 79% 82% 90% 91% 93% 99%

Base: Total Adult-population: 78,243,440
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Financial Literacy at a Glance

A Awareness and understanding about common financial terms used in the informal
financial sector is high. For example, 89% for loans, 88% for committees, and over 70%
for interest and profit.

A In comparison, awareness and understanding about terms associated with the formal
financial services is much lower. For example, only 47% for a bank account, 41% for
Postal Office Money Order and only 22% for Post Office saving account. Amazingly, even
among the post graduate people 13% have not heard and do not understand what is a
PLS/Savings account!!

A Awareness and understanding about relatively more sophisticated formal financial terms
Is even lower. For example, 64% of the population has never heard about a savings and
current account, while over 70% of the population has never heard about credit, debit and
ATM cards. This trend is visible even among the graduate and post graduate people.
For example only about 50% of the graduate respondents have heard about and
understand what is meant by credit and ATM cards, while only 20% of post graduates
have heard and understand fAshareso. .

A While there is alot of policy emphasis on enhancing outreach of financial services
through cellular technology it is noteworthy that awareness and understanding about
mobile banking and mobile phone banking even among the educated segments is low.

A Awareness and understanding about Islamic banking is also low across education groups.
For example, only about half of the population with over graduate and post graduate
education have heard and understand it. Overall, only 12% understand what is meant by
Islamic banking!
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Financial Areas Where Training Is Required T Urban/Rural & Gender

Areas of Training Total Urban Rural Female
How to open a bank account 27% 28% 26% 29% 25%
How to prepare and manage a household budget effectively 25% 27% 24% 25% 24%
How to prepare and manage the personal budget effectively 24% 25% 24% 24% 24%
Learn about various ways in which | can save money 18% 18% 18% 16% 20%
Learn about the various types of loan processes 16% 19% 14% 22% 11%
How to withdraw or deposit money in an account 14% 16% 13% 16% 12%
Insurance covering your life 12% 15% 11% 12% 13%
Would like to know what the loan actually costs you beyond the

installments/interest that you have to pay 10% 14% 8% 12% 8%
How profit on a bank account is calculated 9% 11% 7% 11% 7%
Understanding the services and products provided by financial service providers 8% 8% 8% 11% 5%
Insuring/covering your assets 7% 9% 6% 9% 5%

Understanding the charges, fees that bank and other financial service providers
charge 6% 7% 5% 8% 4%

None of the above 36% 34% 37% 29% 42%

This was a multiple response question therefore percentages will not add to 100
Base: Total Adult population: 78,243,440
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Financial Areas Where Training Is Required (Education)

Some Primary Some Secondary Post
Areas of Training llliterate primary  complete secondary complete Intermediate  Grads graduate
How to open a bank account 24% 32% 30% 31% 30% 29% 21% 12%
How to prepare and manage a
household budget effectively 22% 27% 25% 26% 27% 30% 33% 24%
How to prepare and manage the
personal budget effectively 21% 25% 26% 25% 26% 30% 29% 23%
Learn about various ways in which |
can save money 17% 19% 23% 15% 18% 20% 24% 15%
Learn about the various types of loan
processes 14% 17% 15% 23% 18% 15% 17% 19%
How to withdraw or deposit money in
an account 11% 17% 16% 16% 17% 15% 14% 8%
Insurance covering your life 5% 10% 7% 7% 9% 12% 14% 11%
Would like to know what the loan
actually costs you beyond the
installments/interest that you have to
pay 9% 13% 10% 12% 12% 11% 12% 9%
How profit on a bank account is
calculated 7% 12% 8% 12% 10% 11% 14% 10%
Understanding the services and
products provided by financial service
providers 6% 9% 6% 8% 10% 14% 14% 31%
Insuring/covering your assets 5% 10% 7% 7% 9% 12% 14% 11%
Understanding the charges, fees that
bank and other financial service
providers charge 4% 6% 4% 6% 7% 10% 13% 14%
None of the above 44% 32% 30% 28% 28% 27% 31% 34%

Base: “All respondents, 78,243,440
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Financial Areas Where Training is Required T Age Groups

18-19 20-29 30-39 40-49
Years Years Years Years

How to open a bank account 33% 32% 28% 23% 19% 17%
How to prepare and manage a household budget effectively 24% 27% 26% 25% 23% 19%
How to prepare and manage the personal budget effectively 24% 24% 25% 26% 23% 20%
Learn about various ways in which | can save money 19% 20% 18% 20% 16% 13%
Learn about the various types of loan processes 12% 18% 18% 16% 14% 12%
How to withdraw or deposit money in an account 16% 17% 15% 12% 10% 7%

Insurance covering your life 15% 14% 13% 11% 12% 8%

Would like to know what the loan actually costs you beyond the

installments/interest that you have to pay 9% 13% 10% 10% 7% 6%

How profit on a bank account is calculated 11% 10% 9% 8% 8% 6%

Understanding the services and products provided by financial service

providers 9% 9% 8% 8% 8% 6%

Insuring/covering your assets 8% 9% 7% 6% 7% 4%

Understanding the charges, fees that bank and other financial service

providers charge 7% 7% 6% 5% 6% 3%
None of the above 35% 31% 35% 37% 41% 47%

Base: All Respondents (78, 243,440)
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Areas in Which Training is Wanted by Access Strand

Factors t hat are most di f fe

Training interests of the informally served, financially excluded and those using other formal services
revolves around understanding basic money management and financial concepts such as preparation
of household and personal budgets, how to save, and how to calculate profit on a bank account.
Whereas the banked are only marginally interested in learning about the products offered by banks.

Banked

Understand Services/Product Provided By Financial Providers

Understand Charges That Financial Service Providers Charge

Insuring/Covering Your Assets @'\one Of The Above

Loan Actually Costs You Beyond The Installments/Intete o Learn Abgut Various Types Of Loan Processes

@Tow Tp Prepare & Manage Household Budget Hffectively
e & Mangge Personal Budget Effectively

How Profit On Bank AeCount Is Calcula@d How®lo Prepar
Financiaﬁ Excluded

Other For
Learn About Vafious Ways In"Which Can Save MQy

Inf!'n al

How To Withdraw Or Deposit Money In An Account

How To Ope’Bank Account
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Interest in Financial Training at a Glance

The significant differentiating factors across the Access Strand segments show that the banked are most interested in
learning about the various products and services offered by financial institutions while the informally served and those using
other formal financial services are most keen to learn how to save money. The financially excluded who are predominantly
housewives and students would like to learn about how to prepared personal and household budgets and loan processes.

Overall, interest in opening a bank account is high across all segments, interest in learning how to operate a bank account
(depositing and withdrawing money) is relatively much lower and interest in the relatively more sophisticated financial areas
e.g. insurance, how profit on a bank account is calculated and what a loan costs beyond the interest charged is even lower,
particularly among women and in the rural areas as compared to men and in the urban areas.

One third of people are not interested in any kind of financial training. These people hate taking debt and though these
people know little about money matters a small percentage of them seek help from professional people.

A Across gender, and urban/rural areas the top three interest priorities for training are the same i.e. how to open a bank
account (27%), followed closely by how to manage personal (24%) and household (25%) budgets. Learning desired in these
areas is even higher than learning ways in which money can be saved (18%).

A Slight variations in interest priorities are seen vis-a-vis education level and age groups. People with graduate level education
and above are less interested in learning how to open bank accounts but they are still interested in learning how to manage
household and personal budgets. However, graduates are more interested in learning ways to save while only among the
post graduates there is significant (31%) level of interest in learning about the various products and services offered by
financial service providers.

A Similarly, across age groups, the interest priorities are the same as those for the overall population, other than those over 50
years old and above among whom interest in receiving training has receded considerably even though there is considerable
interest among them to learn how to manage personal budgets.

Implication for Market Development
Given the levels of financial illiteracy the immediate priority is of creating awareness and understanding
about basic financial and money management concepts and terms rather than training in relatively

sophisticated financial areas.

Access to Finance Surve Page 64



ALL Who Are Interested in Learning: How to Open a Bank Account (27%)

and Manage Personal (24%) and Household Budgets (25%)

Mostly 20 to 49 year olds, almost equal numbers of men and women, more so in the rural areas than
urban, and more so the illiterate and those with secondary level of education or less.

60 +
50 to 59
4 Male
40to 49
30to 39 |
20to 29
| Female
18to 19
llitrate Urban
Some Primary Rural

]
Primary Comp 7:| AJK 7D
Some secondary 7:| Balochistan 7D
Secondary comp 7:| NWFP 7:|
Intermediate 7E| Sindh 7:|
Graduates and above 7[| Punjab | |
0 20 40 60 80 100 0 20 40 60 80 100
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Documents That People Have

Other than the basic National identity Card, other documents that may be required for a
financial transaction with a formal service provider are held by very low percentage of people!

90%

80%
70% 7

60% 1
50% 1

40%
30%

20% 7

10%———|
0% I|_|I|_|II_III_I|—||—|.—..—.._.._.._.
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This was a multiple response question therefore percentages will not add to 100. Base:
Total Adult population: 78,243,440
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The most basic requirement for
establishing a bank account is the
National Identity Card which
overall close to 80% of people
have, though 70% women have ID
cards as compared to 90% men.
Also as compared to men, 1% of
women or less have documents
other than NIC in their names.
30% women have no documents
in their names, while only 8% men
report the same.

Nevertheless, other than the NIC,
frequently financial institutions
also require other supporting
documents for opening a bank
account, and for sanctioning some
types of loans and credits, and
other financial transactions. Such
documents are, however, owned
by a startlingly low percentage of
population particularly women and
people in the rural areas.



Involvement In Big Financial Decisions

Pakistan Access Strand

by Pakistan Access Strand

Pakistan Access Strand

O Make Decisions Alone ® Make Decision In Consultation With Spouse
m Make Decision In Consultation With Other Family @ Make Decision In Consultation With Head Of HH
E Do Not Make These Decisions

Banked 17%

Other Formal 11%

Informal

Financially Excluded




Financial Decision Making at Home

Surprisingly, head of the household is consulted predominantly by younger family members
l.e. 18-29 year olds (35%) and not much by people 30 years and older!.

A Overall financial decision are not made alone (9%) even among older age groups (30 years
and above) while a very small percentage report not being engaged in financial decision
making at all (13%). The latter group includes predominantly 18-19 year olds (29%)

A Most popularly, people consult family or household members (39%) and spouse (28%).
Twice as many women (36%) consult their husbands when making financial decisions as
compared to only 19% men who do the same. Men tend to consult more with family or
household members as compared to women.

Total Urban Rural Male Female

| make the decisions alone 9% 10% 9% 14% 4%
I make the decision in consultation with spouse 28% 29% 27% 19% 36%
I make the decision in consultation with other family or household

members 39% 40% 38% 48% 31%
| make the decision in consultation with the head of the

household 11% 10% 12% 12% 11%
| do not make these decisions 13% 10% 14% 7% 18%

Due to rounding off figures the percentages may not add to 100
Base: Total Adult population: 78,243,440
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89% of Pakistanis Are
Not Banked!!
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Why Unbanked? T Urban/Rural and Gender

Income based

Total
55%

Urban

58%

Rural

54%

Male

63%

Female

50%

Mobility Reasons

Bank is far away

6%
4%

3%
1%

7%
5%

5%

| don't have regular income 41% 42% 40% 46% 37%
| don't have enough money to open an account 31% 34% 29% 38% 26%
Choice Based 43% 49% 40% 41% 45%
Never thought about it/No need for it 41% 46% 38% 38% 42%
| prefer dealing in cash 4% 4% 3% 4% 4%
Access Based 31% 31% 31% 32% 31%
Is_z;:vlicoefsinformation about bank products and 15% 12% 16% 15% 14%
| don't have an identity document 6% 7% 5% 5% 6%
ga?]knét afford to maintain a7%mini9;%um bec%lan%% 'n7J/0he
Don't know how to open an account 6% 8% 6% 6% 7%
| don't have the time to go to a bank 2% 2% 2% 2% 2%
Personal others 6% 7% 5% 6% 5%
Don't have the self confidence 4% 5% 4% 4% 5%
Scared or uneasy in a bank environment 1% 2% 1% 2% 1%
Socio Cultural Reasons 8% 8% 7% 1% 12%
I'm not allowed to go to a bank 7% 8% 7% 1% 12%

3%

It costs too much to reach a bank

3%

2%

3%

3%

2%

Access related reasons,
interestingly, are not the
most important reasons
for being unbanked ,
income related reasons
are!

Nevertheless people who
have cited choice and
access related reasons are
significant and are a more
Anready potent.i
banks. These segments
need to be studied and
analyzed closely so that
their reasons for being
unbanked can be
addressed in a more
targeted fashion.

Contrary to expectations,
socio cultural reasons
have been cited by a mere
12% women as a barrier
to being banked!

Base: Total Adults without an account (69,636,662) . This was a multiple choice question. The table presents un-duplicated

responses by Top: Six Groups.
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Who Are the Unbanked by Choice

Almost 60% housewives and a small
percentage of students, and close to 30%
who are self employed

60+ |
| : More women
50to 59 [EEEE Predominantly Male than men
4010 49 ’: between 20 to 49
1 year old |
30to 39
20to 29 Female
181t0 19
0 20 40 60 80 100 0 20 40 60 80 100
Illitrate : Urban l
Some Primary 7[| - Rural 1
Primary Comp [I0] MOStly Illlterate AJK 7[| More in
Some secondary and those with _ . rural than
4 less than Balochistan [ in urban
Secondary comp . . 7
. intermediate NWFP [ areas
Intermediate [ : -
| level education sindh T
Graduates and above [ §
‘ ‘ ‘ ‘ ! Punjab |
0 20 40 60 80 100 \ \ \ \ |
0 20 40 60 80 100

Base: 43% of the total unbanked who are unbanked out of choice
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Who Are the Unbanked Due to Access Issues

60 +
50t0 59 [ Male
- More women
40 to 49 than men
| Predominantly 1
30to0 39
,: between 20 to 49
2010 29 | year old Female
18t0 19
I I I I | T T I 1
0 20 40 60 80 100 0 20 60 80 100
llitrate Urban
Some Primary [ Rural | _
] i, Almost twice as
Primary Comp (I Mostly illiterat AJK many in rural
1 ostly illiterate ] _
Some secondary and those with Balochistan [I argaS than in
| : urban
Secondary comp !eSS than. NWFP
1 intermediate ]
Intermediate | level education Sindh
Graduates and above [ Punjab
0 20 40 60 80 100 0 20 80 100

Base:31% of the unbanked who are unbanked due to Access issues
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Who Are the Unbanked Due to Income Reasons

60 + 7:| ]
5010 50 [N Predominantly Male More women
o104 . between 20 to 49 than men
- year old 1
30t039 [
201029 | Female
18to 19 7:|
0 2‘0 46 e‘o éo 160 0 z‘o 46 éo 8‘0 160
Illitrate | Urban
Some Primary 7[| Rural |
Primary Comp N Mostly illiterate and AK | Almost twice
Some secondary 7:| those with less than Balochistan [l as many in
Secondary comp [ intermediate level NWEP rural areas
Intermediate I education sindn EE— than in urban
Graduates and above 7D Punjab |
0 éo 45 éo 8‘0 150 0 26 4‘0 éo éo 160

Base! 55% of the unbanked who are unbanked due to income reasons
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Women - Banked versus Un Banked

60+ [0 |
- Others 76
5010 59 |k 15 1

l

| Full time }
1810 19 fgrs 2

Part time J

0 20 40 60 80 100 0 20 40 60 80 100

Illitrate 31 Rural | 25

|
Urban 155

Some Primary EIS

Primary Comp s AK Ega

Some secondary % 13

Balochistan

Secondary comp |t 20 NV —
Intermediate = 10 . 1
. Sindh - 2

Graduates and above [ 16 i
T T T T 1 Puﬂjab 164

0 20 40 60 80 100 1 T T \ \
EBanked O Unbanked 0 20 40 60 80 100

Base: All Women (41.4 million
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Unbanked - How Many Would Like to Open an Account?

38% of the total unbanked people or 26 million would like to open an account!

Interested In
opening an
account, 38

Not interested in
opening an
account, 62

Base: All those who are not banked (69,636,662)
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Unbanked: Who is Interested in Opening an Account?

38% of the total unbanked that are interestetli [
A More men (54%) than women (46%) i even though more women are unbanked than men
A Self employed, housewives and students
A Mostly between 20 to 49 year olds

A More rural than urban i over 60% in Punjab and 30%+ in Sind even though the issue of access is most
severe in Balochistan

A Predominantly illiterate but also those with up till secondary level education

60 + [ T t Mostly housewives
| Others \/—D/‘ with a small
50 to 59 [ . percentage of
40 t6 45 ] Unemployed 7E| students
30 t0 39 7:| Self employed
20to 29 7\\ Part time 7D
18to0 19 7:| Full time 7:
0 20 40 60 80 100 0 26 46 6‘0 8‘0 1(50
lllitrate ; N e i
Some Primary Urban i
Primary Comp 7:| Punjab == ~
Some secondary | Sindh iy
Secondary comp \ NWFP o
Intermediate 7:| Balochistan 7D
Graduates and above 7:| AJK 7[|
0 20 40 60 80 100 0 éo 46 go 86 160

Base: 38% of the unbanked
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Why People Want a Bank Account?

Overall, 81% of the Unbanked SAY TO SAVE Across All Segments

Other than saving, there are significant differences across provinces with regard to reasons for wanting a bank
account. In Punjab ready access to money in the bank is important but in all other provinces (excluding AJK)
the reason for wanting a bank account for accessing a loan is significant (close to 40% and over). Interestingly,
in AJK business related reasons for wanting a bank account are quite significant but not for accessing a loan
that is not business related. The accessing a loan reason is highest among 30 years and above, while
accessing a business related loan is highest among 40-49 year olds. Overall reason for having an account for
accessing a loan and a business loan is higher in rural than in urban areas.

For women ready access to money when needed is more important than having a bank account for accessing a

loan.
Total Urban Rural Male Female
To save money 81% 84% 79% 79% 83%
To withdraw money when you need to 32% 41% 26% 26% 39%
To access a loan 24% 15% 30% 30% 17%
To keep money in a safe place i.e. to guard against theft 19% 19% 19% 23% 14%
To deposit money from own business . 11% 14% 10% 16% 6%
Productive,
To access a loan for your business value added 10% 6% 12% 14% 5%
1 and
To earn profit/earn an income ( — convenience 5% 6% 5% 6% 4%
To facilitate payment of utility bills N related 3% 2% 4% 5% 1%
reasons are
To deposit money from employer very low 1% 1% 1% 2% 0%
To transfer money safely and cheaply 1% 1% 1% 1% 1%

Base: Total Adults over 18 years currently without a bank account and intend to open one (24,505,845)
This was a multiple response and percentages will not add to 100%
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Reasons for Wanting Own Bank Account

Following reasons are the most differentiating reasons between the informally and the
financially excluded groups for wanting to have a bank account

Informally Served Financially Excluded
I Access A Loan I Withdraw Money When You
i Keep Money In A Safe Place Need To
i Access A Loan For Your I Earn Profit/Earn an Income
Business I Save Money
I Deposit Money From Own I Facilitate Payment of Utility
Business Bills
I Good Education Of Children I Transfer Money Safely and
i Deposit Money From Cheaply
Employer
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Why People Want To Have a Bank Account

The 3 most A 81% of the unbanked people want to open a bank account in order to save
popular money. This percentage is marginally higher in the urban areas as
reasons for compared to rural and higher for women (83%) than for men (79%).

wanting a

bank account | A 32% want to have an account in order to withdraw money when needed.
are fairly _

basi cé A Overall 24% want to have an account for accessing a loan.

Productive, I It is noteworthy that the reason for wanting a bank account for accessing
and value aloanis _hlglhest among illiterate (34%) and this reason declines

added progressively as the level of education increases (only 4% for post

graduates). Among the relatively more educated bank account is desired

JEEENS 101 more for Keeping money in a safe place than accessing a loan.

‘é"a”;'“g “ i twice as many people in rural areas and men have reported this reason
ank account as compared to those in the urban areas and women.

are much

lower in

comparison The reasons the informally served (less educated and those in low paying jobs) and

the financially excluded (mostly housewives and students) have stated for wanting a
bank account are in keeping with their profiles. Among the former business related
reasons for wanting a bank account dominate, while among the housewives and
students reasons related to payment of bills, earning an income and the need to
withdraw money when needed prevail.

The unbanked people who are interested in opening a bank account (both men and
women and across other segments) currently do not have a bank account for the
same top 3 reasons as the total unbanked i.e. income, choice and access related.
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The Banked
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The Banked: Who are they?

Gender Male ( 81 Marital Status Single [ 91
Female 96 Widow ed 4 86
Married 87
Age Group 18-19 years 96 Engaged [ 2
20-29 years 91
Reglon Urban 6 84
30-39 years 88
Rural e 90
40-49 years 84
50-59 years 81 )
Province Punjal 87
60+ years 83
Sind 89
NWFP 87
Head of Head of H/H 76
Household Balochistan 95
Not Head of H/H 66
AJK ) 65
Base: Total Adults =78m 60 80 100 0 20 40 60 80 100
_ % B Banked OUn-banked .
Total Adults in AJK = 990,468 %
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The Banked: Who ar e

Educational No formal education Monthly Less than 87
Level Personal 5000
Some primary school Income 5000 - 9.999 71
Pri h. leted
rimary sch. complete 52
Some Secondary 15.000 - 29
999 4
Secondary Completed More than ”
30,000
Intermediate
Graduate
. MIE 72
Uni completed Main Income
Earner
Not MIE 4 93
Employment Full-time employed
Status
Part-time employed Household Ownshouse 86
Owns/Rents
Unemployed House Rents house (¥ 88
0 20 40 60 80 100 0 20 40 60 80 100
% %
Base: Total Adults =78m B Banked OUn-banked
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Banked Women i Who are the

Housewives

& Students
60+ 7:| 10 Others ‘56/
50 to 59 [ 15 1
40t0 49 | 23 20 -49 Self employed DG
01039 25 year olds parttime [
20t0 29 | 23 .
181019 |5 Full time 14
0 20 40 60 80 100 0 20 40 60 80 100
lllitrate | 31 Rural ] |45 10%
Some Primary [@3 ) Urban { ID more
] 0 ]
Primary Comp [EI8 |69A)Ih?\/e some AJK [l4 urban
Some secondary 13 > edve Ot, Balochistan [2 than
7 eaucation, .
Secondary comp | 20 thOUgh 31% are NWFP 7:|8 rural
Intermediate 10 illiterate Sindh @
Graduates and above 16 Y, Punjab I ——— |64
0 20 40 60 80 100 0 20 40 60 80 100

Base: All Women (41.4 million)
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Who Are The Banked: Profile Highlights

The 19% men, 4% women

Predominantly those with university level
Banked education
Ar e é Between 301 60 years and over

More full time employed

Earning Rs.10,000 and above

More main income earners than not

More ordinary household members rather than
head of the household

Mostly married and widowed

More urban than rural

ToTo  ToToToToTo Do D>

The Banked Women (4%)

A 20 - 49 year olds (71%) (Interestingly, the highest percentage of banked
Is in AJK, with a wide margin of difference with
other provinces. This can be explained by the
earthquake in AJK in October, 2005. Victims

A Mostly housewives and
students (76%)

A 69% have some level of require bank accounts in order to receive public
education, though 31% support funds.
are illiterate

A 55% urban 45% rural
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Why Banked?

Reasons Total Urban Rural Male Female
To save money 56% 57% 56% 55% 59%
To k_eep money in a safe place i.e. to guard 3206 40% 24% 33% 26%
against theft
To deposit money from own business 15% 15% 15% 17% 8%
To access a personal loan 10% 6% 14% 11% 7%
To get salary 9% 10% 8% 10% 6%
To deposit money from employer 8% 11% 4% 7% 9%
To earn profit/earn an income 5% 4% 6% 5% 3%
To access a loan for your business 4% 2% 7% 5% 1%
To get pension 4% 3% 4% 4% 3%
To transfer money safely and cheaply 4% 4% 3% 4% 3%
To facilitate payment of utility bills 3% 4% 3% 4% 2%
Aid were given from government 2% 0% 3% 1% 2%
To get earthquake fund 1% 0% 3% 2% 1%
;Ii'(r)ngay your obligations/standing instructions on 1% 20 1% 1% 1%

Base: Total Adults over 18 years currently with an account
o PRPaTRY Ultiple response and percentages will not add to 100%
NICISCIN

Access to Finance Surve



